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AI is changing news consumption in Finland too — the 
audience relationship is increasingly emphasised 
  

Generative AI is transforming how news is consumed around the world, and 
Finland is no exception. At the same time, news media must repeatedly earn its 
place in the audience's daily routine in circumstances where people increasingly 
expect journalism to deliver greater meaning, utility, and content that connects 
with their lives. These are among the findings of the Digital News Report 2026 by 
the Reuters Institute at the University of Oxford. 
 
The report points to a broader change in people's relationship with news in Finland. People are not 
abandoning the news, but they are becoming more selective. Many are looking for less news overall, 
but want more content that is meaningful to them and connects with their everyday lives. News 
media must repeatedly earn its place in the audience's daily routine in circumstances in which the 
news must compete harder than ever for people's time.  
 
"When the media environment changes rapidly, so do the habits of audiences. "The most important 
asset for news media is a strong audience relationship and a service that genuinely meets users’ 
needs," says Antti Karvanen, Senior Product Manager at Sanoma Media Finland, in Finland's country 
report. 
 
In Finland, AI chatbots are not replacing traditional news sources for the time being; instead, they 
complement them. Users particularly value the opportunity to ask clarifying questions, obtain news 
summaries, and access translations across various languages. While AI may accelerate access to 
information, the need for trusted interpretation and background context is becoming increasingly 
essential. 
 
"At least for now, those who use AI are not people who avoid the news. On the contrary, they tend to 
be highly active news consumers. This means that AI is simultaneously an opportunity and a risk for 
news media," says the author of the report, Postdoctoral Researcher Ville Manninen from the 
University of Jyväskylä. 
 
In Finland, the use of AI chatbots as a news source is still low by international standards, but it is 
growing. Five per cent of the survey respondents in Finland said they had used AI chatbots as a news 
source over the preceding week. In last year's survey, the corresponding figure was three per cent.  
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According to the report, AI users represent an attractive audience segment for news media. In 
Finland, 43 per cent of those who had used AI chatbots as a news source said they had paid for online 
news over the preceding year. By comparison, 23 per cent of all Finnish respondents had paid for 
online news.  
 
Nearly a third of Finns indicated that they avoid the news, at least occasionally. However, avoiding 
the news does not mean abandoning the news. According to the survey, Finns who actively avoid the 
news pay for online news almost as frequently as others. This suggests that many people want to 
have better control over their relationship with the news and decide for themselves what kind of 
content to consume and when. 
 
At the same time, paying for news continues to grow in Finland, marking a deviation from the 
international trend. When it comes to paying for online news, Finns remain among the global 
frontrunners in the survey. 
 
Trust in the news among Finns is still at a very high level by international standards, even if the long-
term trajectory shows a slight decline. Maintaining and strengthening trust has become an 
increasingly important strategic issue for the news media. Finns’ confidence in well-known news 
brands remains strong: for example, 83 per cent of Finns trust Yle, and 81 per cent of the respondents 
trust MTV news. 
 
This year’s country report for Finland includes comments on the research findings by Johanna 
Strandholm, Vice President, Content Business, Alma News Media; Ville Grahn, Head of News Media 
Development, Keskisuomalainen Media Group; Antti Karvanen, Senior Product Manager, Sanoma 
Media Finland; and Antti Kokkonen, Editor-in-Chief, Kaleva Media. 
 
The Digital News Report by the Reuters Institute compares the use of news media in 48 countries. In 
Finland, a total of 2,043 people responded to the survey in early 2026. The Finnish part of the research 
was funded by the Media Industry Research Foundation of Finland, and the report was produced by 
Postdoctoral Researcher in Journalism Ville Manninen and Professor Mikko Villi from the University 
of Jyväskylä. 
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